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WARRIORS ESPORTS BRANDING STYLEGUIDE

Portfolio Project Link: https://www.taufikdesigns.com/esports-style-guide
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WARRIORS ESPORTS BRANDING STYLEGUIDE

Portfolio Project Link: https://www.taufikdesigns.com/esports-style-guide

This was one of the school assignments when | was taking the post-diploma in Digital Content
Creation. It was an eye-opening experience in learning how popular brands and companies around the
world use a style guide to they provide a framework and consistency in visual and brand elements
across various communication channels.

As | was an competitive gamer at that time, actively playing for my eSports team in competitions, |
decided to create a style guide for my eSports team to maintain a unified and professional brand
identity, and ensuring a positive and recognizable image in the eyes of the audience whenever we
participate in events or competitions.

Creating this style guide involved careful consideration of various elements to ensure a comprehensive
and cohesive representation of the brand, such as the logo usage, colour palette, typography, imagery,
tone, and usage in various social media platforms.


https://www.taufikdesigns.com/esports-style-guide

SPORTS PHOTOGRAPHY

Portfolio Project Link: https://www.taufikdesigns.com/sports-photography
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SPORTS PHOTOGRAPHY

Portfolio Project Link: https://www.taufikdesigns.com/sports-photography

This was one of the school assignments when | was taking the post-diploma in Digital Content
Creation. It was fun to work around a specific theme (| chose sports) and take pictures and editing
them.

When tackling the theme, | tried to tell a story in the context of Singapore, about how successful our
national team have been in Badminton, and also on our national sport. Also | tried to take pictures of
healthy living through sports with pictures of objects and places.

| experimented with colour, making some as vibrant and colourful as they can be, editing the photos in
lightroom and enhancing and eliminating some values, while also going into photoshop to eliminate
distractions in photos and editing backgrounds. | did this to highlight the success and to explain the fact
that Sports can be fun with colourful contrasts.

It was definitely a fun learning experience in taking pictures, learning about the history of sports in the
context of my home country, Singapore. | will definitely be taking more pictures in the future and telling
a story, because a picture can paint a thousand memories.


https://www.taufikdesigns.com/sports-photography
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Portfolio Project Link: https://www.taufikdesigns.com/conceptmarket

This was one of the school assignments when | was taking the post-diploma in Digital Content
Creation. | was tasked to create a website using the Emotion Design UX framework.

It was a very technical subject and my goal was inevitably to design an e-commerce website selling
fashion products that feel as attractive, real, and authentic as they do organize and efficient.

| chose to create a website featuring fashion products as | worked fulltime as a retail assistant in a
physical store a couple years back and the idea of creating a website of my own was very enticing. Also |
had a friend who was a co-owner for a thrift store called ConceptMarket and she had a physical store,
and wishes to set up a website to gather outreach to her customers shopping online. | asked her for a
permission to include her brand name in my school assignment.

By balancing out Visceral, Behavioural and Reflective design, | ensured that the ConceptMarket website
is delightful for the users. It was a mind-blowing experience to how much work has to be done when
creating a website to ensure that the user finds the experience of navigating the website to be pleasant
and easy by making their shopping experience more delightful.


https://www.taufikdesigns.com/conceptmarket

UNIQLO APP DESIGN RESEARCH

Portfolio Project Link: https://www.taufikdesigns.com/ux-research-uniglo-app
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UNIQLO APP DESIGN RESEARCH

Portfolio Project Link: https://www.taufikdesigns.com/ux-research-uniglo-app

This was one of the school assighments when | was taking the post-diploma in Digital Content
Creation. The task of this assignment was to review an app and to make it better for its users.

The app | chose was Uniglo. Having worked there for two full years, constantly promoting the app to
thousands of walk-in customers, and seeing some of its functions not being used pains my heart.
Therefore | did a Design Research case study on the app.

An extensive research was done, including literature reviews, conducting surveys and interviews and
finally coming out with the analysis and findings of the survey and interview results. That led to me
making a few, but much-needed recommendations to the app, like the AR mode to better help users in
picturing what they will look like when wearing the clothers they picked out and a couple others in
tackling their problems faces when shopping for clothes online.

Doing this project enabled me to learn the pain points of app users shopping online, and their decision
to shop through physical stores instead and how | was able to provide a solution that was able to
eliminate their pain points, all through design research.
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Portfolio Project Link: https://www.taufikdesigns.com/redesigning-lingscars
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LINGSCARS.COM WEBSITE REDESIGN

Portfolio Project Link: https://www.taufikdesigns.com/redesigning-lingscars

This was one of the school assignments when | was taking the post-diploma in Digital Content
Creation. The task of this assighment was to redesign a website, making them more appealing and
user-friendly for its users.

The website | chose was lingscars.com. The website had a lot of issues, both design and interaction
wise. | applied Mr Dan Brown’s eight principles of Information Architecture and Interaction Design
in identifying the website’s issues.

However before | created the newly revamped prototype, | prepared a sitemap and also wireframes
using Axure RP 8, a software tool for prototype designing. Upon creating the prototypes, |
conducted usability tests, with some tasks for users to complete and recorded the results.

The approach when creating the redesigns were to be made as simple for the user so that they are
able to complete their intended tasks without much distractions. | may have found my own identity
when creating this assignment, which is to solve the problems of others through designing by
making things simpler.


https://www.taufikdesigns.com/redesigning-lingscars
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WOODGROVE COFFEE BRANDING =

Portfolio Project Link: https://www.taufikdesigns.com/woodgrove-coffee

[=]

This was a side project where | collaborated with a friend, seeking to open up a coffee house in
Woodgrove called Woodgrove Coffee. With the knowledge | had in making a style guide in one of

the modules | learned in school, | helped my friend in creating the brand identity of VVoodgrove
Coffee.

| experimented with colours, creating the colour palette of the brand, along with the logo and its
variations of use in their coffee cups.

It was a meaningful experience as | got to use what | learned in school to apply them to real-life
situations and managed to help a friend out in creating a brand identity for his business.
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LOGISTICS RUSH 3D GAME MODELLING & 2D ASSETS CELziE
A

Portfolio Project Link: https://www.taufikdesigns.com/logisticsrush

This was my Internship project in my final year of my Game Design & Development Diploma where
| worked as a game designer at The Logistics Institute Asia Pacific (TLIAP). The goal of the project
was to created a 2.5D simulation game on the process of logistics and how stocks and deliveries
are managed from the warehouse to the retail stores.

This was a group project done with five other course mates. My role in the team was a designer
and | was tasked to create the game’s user interface, and in game obijects, including the 3D objects
of vehicles, shops and malls.

It was an exciting experience to use everything that | have learned in my studies in Temasek
Polytechnic to work with my course mates to create a 2.5D game from scratch in a few months.
The expectations was very high from the beginning but | believe we did our best and pulled through
all the way to the very end.


https://www.taufikdesigns.com/logisticsrush
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Portfolio Project Link: https://www.taufikdesigns.com/funskillz
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FUNSKILLZ UX TEAM LEAD

Portfolio Project Link: https://www.taufikdesigns.com/funskillz

This was one of the school assignments when | was taking the post-diploma in Digital Content Creation with UX
Design. The task of this assignment was to create an app under the theme of “The future of work”. This was a
group project and | was the leader of the group, also the UX Lead.

It was the most challenging school assignment of all and made me push myself to the limits. This UX project involved
the 5 stages of design thinking; Empathy, Define, Ideation, Prototyping and User testing.

This was quite a challenging project as it was a group project and there was a lot of meetings and expectations. We
decided to build an app for working professionals to help them in using various means of collaborating tools like MS
Teams and Google docs, while making it fun by incorporating game elements, and also a reward system.

Overall, | felt very overwhelmed at such a large scale project to be completed in under 6 weeks, but also excited at
the same time as this was my first time being the UX lead and guiding my fellow classmates to complete this
project.

In conclusion, it was definitely an eye-opener to what working as a UX designer is all about and there is so many
things that we have to research about, especially in the early stage such as empathy interviews, and the problem
statement. The most important take away for me is to always re-visit your problem statement after every stage, so
that the team does not lose focus of what is the main goal of the entire project, and to always think based on the
user's perspectives and goals


https://www.taufikdesigns.com/funskillz
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Portfolio Project Link: https://www.taufikdesigns.com/poster-content-creator
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SOCIAL MEDIA POSTER CONTENT CREATOR

Portfolio Project Link: https://www.taufikdesigns.com/poster-content-creator

| love creating graphics and playing around with photoshop to create posters. As my experience with
creating graphical content on social media grew, so did the number of people that were relying on me
to create posters for them too.

| first began posting match updates and lineups of my own eSports team, and slowly it branched out to
the league and even the national team eSports leagues. When | was playing under the Balestier Khalsa
eSports team, | was also creating some posters for them to create brand awareness and upcoming
fixtures.

Expressing my love for creating graphical posters on social media is a wonderful way to channel my
creativity and share my unique perspective with the world. | used to post almost daily on real-life
football matters like transfer rumors, top scorers, basically anything football related. | believe that my
skillset will continue to grow and | hope to impact more lives with my posters, spreading info and
awareness to as many followers as | can.
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COOLCASES UX PROJECT

Portfolio Project Link: https://www.taufikdesigns.com/coolcases-ux-report

This was one of the school assignments when | was taking the post-diploma in Digital Content Creation with UX
Design. The task of this assighment was to conduct a UX report on transitioning a brick and mortar store to an
online platform. | decided on coming up with a fictitious brick and mortar store selling phone cases, called
CoolCases.

The research seeks to delve into the end-to-end process of how users decide on purchasing phone cases online. It
also uncovers the tools users use to decide on purchasing phone cases, and understands prior experiences of
purchasing phone cases, their emotions; and identifies barriers encountered. It aims to learn about the
improvements participant might make to their current decision-making process.

Overall, | learned on the fundamentals of UX Design and how work is done using the design thinking process. It was
also a fun time to sketch, design wireframes and eventually create the prototype and see my designs and animation
come to life.

In conclusion, it was definitely an eye-opener to what working as a UX designer is all about and there is so many
things that we have to research about, especially in the early stage such as empathy interviews, and the problem
statement.


https://www.taufikdesigns.com/coolcases-ux-report
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Portfolio Project Link: https://www.taufikdesigns.com/realism-sketching
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REALISM PAPER SKETCHES

Portfolio Project Link: https://www.taufikdesigns.com/realism-sketching

| consider myself as a late-bloomer in design, and more so for sketching. Of course when | was
younger in my secondary school days | sketch but did not think myself as someone who could
draw very realistically, but now | have the believe to sketch.

In the past year, | stumbled upon a hidden talent that lay dormant within me— the ability to
sketch real-life objects. This was not an epiphany; rather, it was the slow emergence of a hidden
creative talent that had been waiting patiently to be discovered.

| also created an Instagram account where | post my sketches online. It is still in the early stages
however | do feel like | am able to do this every single day for the rest of my life, sketching
everyday-objects seem more life-like and evolving my skillset in the world of design.


https://www.taufikdesigns.com/realism-sketching

GARDEN CITY PHOTOGRAPHY

Portfolio Project Link: https://www.taufikdesigns.com/garden-city-photography
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GARDEN CITY PHOTOGRAPHY

Portfolio Project Link: https://www.taufikdesigns.com/garden-city-photography

| was so in love with photography, so much that | spent money on a canon m50 (ll), a mirrorless
camera. As | was a beginner into the field of photography, | took pictures of almost anything and
trying my best to experiment with the different exposure compositions, aperture values and
focus selections, so that | can improve myself as a photographer.

Embarking on the journey as a beginner photographer is an exciting adventure filled with
opportunities for creativity, learning, and self-expression.

One of the many things | love taking pictures of are those of mother nature. | feel at ease when |
take pictures of them. After that, | edit those photos in Lightroom and photoshop and post
them on my Instagram page.

Although | just started photography just recently, | feel like it is my calling. Maybe in an alternate
universe, | would have been an expert in photography and become a professional photographer.
However, | keep telling myself that photography is not just about the final image. It is about the
journey, the stories and the memories | create, and eventually my passion for photography will
evolve organically.
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DECATHLON FLYER DESIGN

Portfolio Project Link: https://www.taufikdesigns.com/decathlon-flyer-design
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DECATHLON FLYER DESIGN

Portfolio Project Link: https://www.taufikdesigns.com/decathlon-flyer-design

Working in Decathlon for two years now as a Sports Retail Specialist and having the flexibility to use
my design skills to make my layout better for my customers meant that | could be as creative as | can

be.

| worked on designing a flyer to help promote the sales of my department. | used the colors of the
company and included the latest price, and a few liners and benefits of certain top-selling products that
customers would most likely purchase when coming down to the store. | also had to work to learn on
my own on how to create a flyer using Adobe lllustrator as it was something that | have never done
before.

Doing this design enabled me to learn more about the products that | sell everyday, and also improving
my skills as a designer, designing a flyer without any prior knowledge and experience.


https://www.taufikdesigns.com/decathlon-flyer-design
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